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NEW WEBSITE -
NEW POSSIBILITIES
Visit Greenland has launched a
new version of greenland.com —
the most extensive site for travel

information and inspiration about
Greenland



NEW WEBSITE -

NEW POSSIBILITIES

NUMBER OF VISITORS GROWING RAPIDLY
New initiatives are constantly being implemented that focus on

generating traffic — both to the site itself, but more importantly to
advertisers on the site.

AWARD-WINNING SITE REPLACED

Our previous greenland.com site received 4 international
awards, including the prestigious Webby Award for Best

Tourism Website and The Web Marketing Association’s award for
‘Outstanding Website’.

The new greenland.com will retain the visual power of the former
site, acquire a more up-to-date expression and spice up the content
with more story-telling aimed at the users. Furthermore, we’re
enhancing user-friendliness to make it easier to find information
about operators and specific special offers that are relevant to the
wishes and needs of the user concerned.

In this booklet you will find information about our new website
functionalities, free-of-charge useful tools and information for your
marketing material as well as new ways to make you more visible.

We look forward to working with you!
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THE OF FICIAL TOURISM
SITE OF GREENLAND
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THE NEW GREENLAND.COM

GREENLAND

Easy to find inspiration, practical information and travel deals for
tourists and agents.
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SPECIAL INTEREST SUB-SITES

'WELCOME CRUESE PROFEEHONMS. TOURESTS O
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Cruise Greenland
From harbours and destinations to useful tips and inside infor-

mation, www.cruisegreenland.com is the essential tool for
cruise professionals.
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A Taste Of Greenland

Have a taste of the rich culinary tradition and innovation Green-
land has to offer. www.atasteofgreenland.com is

a new way of learning about our culture.
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GREENLAND.COM/CORPORATE
Information section dedicated to press and travel trade

professionals, including contacts to potential partners
in the industry.
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PRESS & PR

GREENLAND IN PRESS AND MEDIA

In recent years Greenland has captivated more and more people
from the press and numerous journalists and film crew have
chosen Greenland as a perfect setting.

The world-wide trend holds everything Greenland offers: a good
story, a beautiful and different nature and a colorful culture.

Over the years, we have obtained good experience in handling
the press through careful advice service with specific answers
to specific questions about tourism in Greenland, or with a close
dialogue about an up-coming press trip for individuals as well as
groups.

Read more: corporate.greenland.com/en/press-pr/
13



MEPIA.GL
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MEPIA.GL

Our media database gives you free access to photos and videos
(both edited and unprocessed clips) to use in the marketing of your
Greenland products.
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flickr

VISIT OUR PHOTO DATABASE

THE FLICKR DATABASE

flickr.com/photos/ilovegreenland — Our Flickr database is a free
collection of high quality jpeg images accessible for download and
licensing via specific licenses given for each image.

As a user of the database you have unrestricted access to more
than 2,500 photos on the Flickr channel, without the need for
registering a profile, and we hope you find just the image you need
for your next story about Greenland.
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VISIT OQUT VIDEO DATABASE

THE vIMEO DATABASE

vimeo.com/mediagl — Just as with Flickr, our Vimeo channel is a
free collection of short films and raw clips available for download
and reuse. No royalty payment is needed as long as that use is
within the frame of the license.

All clips on our Vimeo channel are licensed under the Creative
Commons Attribution 3.0 license. By downloading or sharing
clips from Vimeo, end users enter into an agreement with Visit
Greenland about licensing for the use of video materials.
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THE BIG ARCTIC FIVE TooLKIT

BE A PIONEER

Find inspiration for how you can use The Big Arctic Five elements in your
branding and marketing. Download photos, videos, texts and graphics free of
charge at beapioneer.dk

Toolkits available in English, Danish, German, French, Japanese, Chinese,
Spanish and ltalian.
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Po You WANT To BECOME MORE VISIBLE

TO POTENTIAL GREENLAND CUSTOMERS?

Thegsto oo v PEnyostn v Towelsswmh v Destnafions +  About Casorlind win = B EE

ACHYIFTRAALNT

AURORAS, SNOWMOEBILES & HUSKIES

‘What better way to chase the northern lights than with this thrillieg Aurera Hunt by snowmoblle and dog
slad?

While waiting for auraras to shing in the remaote village of
Sisimiut. youll enjoy snowmaobiling as well as a more authentic m—
Greenlandic form of ravel dog-sledding—both led by expert
local gudes of course. Thene will als0 be Some free time o
enplong Nuuk, the friendly capital cily, and Lake part in gusded
:*.ngh1mng tours. Tour leghlights: Muk, Ssimiut,
Kargeriussuac

CWVERVIEW

ADVERTISING

Go to greenland.com/advertising and find out more about
advertising opportunities on greenland.com or in the Visit
Greenland newsletter.
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ADVERTISING AT GREENLAND.COM

AS AN ADVERTISER AT GREENLAND.COM
You wiLL BE ABLE To'

* Be seen by tourists with purchasing power that are interested in
Greenland — and thereby gain access to potential customers

» Market your products and services in a context which is relevant for
the user at a dedicated site at Greenland.com which now enables
you to present slideshows and videos of your products

» Have your products displayed in greenland.com’s visual universe
under the headline ‘Pioneering & Powerful’, thus creating an attractive
setting for holiday experiences in Greenland

* Reach out to a wide-ranging international audience with special
offers and services at low advertising cost

RELATED OFFERS FROM
BLUE ICE EXPLORER

FRORIRD TESF ARD SRR w0 DAVE
B oa e

palon €




PLACEMENT

WHERE ON THE SITE 1S MY

APVERTISEMENT SHOWN?

How your advertisement is displayed depends both on which
type of product is on offer and which tags you choose to attach
to your advertisement. You can choose up to 5 tags from our list
of adventures and towns. Your product must be relevant to the
tags that you choose.

PACKAGE TOUR OPERATORS

TO AND WITHIN GREENLAND

If you'’re advertising a package holiday, your advertisement will
always be shown in the ‘Travel Search’ function. It will also be
shown on 5 pages of your choice by means of the tags that you

have chosen — for instance, the pages designated ‘Dog sledding’,
‘Hiking’, ‘Boat tours’, ‘Icebergs’ and ‘llulissat’.
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SOUTH GREENLAND - SHORT AND
INTENSIVE

4 days package from lceland - kceberg cruise and Morse history.

Thits brip givies you a short and inbensive experence of South |
Greenland - the land of contrast. You visit the historical site S L
Gardar, which was the Bishop's residence during the Morse ara.
Today it is a very charming village ligaliku) sstuated in one of
the most eurlant and icyllic parts of Greenland! Furthermong,
you visit the historic site Brattahlid and go on a boat trip among
ther famous turqueise icabeargs at the Goorog lca Fjord L ——
2

PRICE

Departure is from Wednescey to Saturday or from Saturday (o
Tuesday. From June 15th to Seplember 2ath.

3



PLACEMENT

ACTIVITY/ADVENTURE OPERATORS
Based on your maximum of 5 tags per advertisement, you can

choose which activity and/or town pages your advertisement is to
be shown on — for example ‘Dog sledding’.




TRANSPORT OPERATORS
If you're a transport operator, your advertisement will be shown on

the town pages in which transport is available and on the activity
pages where relevant.

OVERNIGHT ACCOMMODPATION OPERATORS

If you’re advertising overnight accommodation, your advertisement
will be shown on the ‘Where to sleep?’ page and on the page of
the town in which the accommodation in question is situated.

Thinguindo w Plmyoiriip »  Towesl ssarch w  Destralions v Aol Grssnleng wie =
WHERE
TO SLEEP
Choose toan ang bype of accommredalon Destication N kel o
24 RESULTS

HOTEL MARSARSUAD HOTEL DISKOBAY
PG TALLA AN
OTEL CTHL HOTIL
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PLACEMENT

MOST RELEVANT ADVERTISEMENTS
Shown FIRST

Via IP segmentation, we can — to the extent that the technology
allows — see where users come from and show the most relevant
advertisements to this user first. An American citizen, for instance,
will thereby see the special offers that are available within the
USA, followed by all other advertisements.

Elsewhere in the material greenland.com is described as
responsive, i.e. adapted to different platforms (desktop/computer,
tablet and smartphone). As a rule of thumb, the following
advertisements are shown: 9 advertisements on desktops, 6
advertisements on tablets and 3 advertisements on smartphones,
after which the user must press ‘See more’ if he/she wishes to
view more advertisements.

STATISTICS

Every month you’ll receive an email containing a report of the
number of clicks on your advertisements, so that you can always
follow the volume of traffic and keep track of your costs.

PRACTICAL MATTERS

If you wish to advertise, we’ll send you an overview of the material you have to forward in terms
of text and images. We then layout your advertisement, and a few days later it will go live on
greenland.com.

The minimum period for advertising is 3 months. The agreement can be terminated by giving one
month’s notice to expire on the last day of any month.
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TRAVEL SEARCH

Explore travel deals in Greenland and find out more about
package tours and adventure holidays in Greenland.

FILTER PACHAGE TOURS BASED OH SEASON, ADVENTURE LEVEL OR CATEGORY
Soason o Agventre Level o Achventune Categones L7

= WOSTVEEWEDRERATE SOET Y MECE

PACKAGE TOURS (ADVERTISEMENTS)
17 RESULTS

ELILLUSUE AND THE ICEBERGS IM THE FOOTSTEPS OF ERIC THE RED
loolandic Mountsin Guides. loalandic Mountsin Goicke
1 g F o dayn

-
2 39800 €

ALRORAS, SHOMMOBILES &
HUSKIES
el Vitios

From
390800 €

From
409500 €
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TRAVEL REQUEST

LEAD GENERATION - PERMISSION To
CONTACT AN INTERESTED USER

We offer users at greenland.com the option of being contacted
by a travel agency if they require assistance in connection with
a trip to Greenland. The user can choose to send an enquiry in

advance thus giving you an idea of the wishes and needs they
have regarding their journey to Greenland.

If you wish to be the travel agency — or one of three travel

agencies per region — permitted to contact the user at hand, then
please contact us to be admitted onto the list.

* Increase your visibility

+ Get in contact with potential customers with high interests
in Greenland and its touristic products

* Possibility to convert these leads into business deals
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Usa the form below to fill in your travel interests and send your information be a Greenland travel
specialist who will then get in touch with you via emall and/or phone with guidance and trevel deals
S WOUR CONTACT INFORMATION
Mama® Phone"
E-mall” e mber to wribe your countrycode g, L
Select negion Europe w  Select country All ~

Soluct one or up Lo three ravel specialisls, you will recelve guldance o kravel deals from:

HORDIC INFO
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Dhreres

“ TRAVEL INFORMATION

* THINGS TO DO

 DESTINATIONS

BMIT
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ADVERTISING IN NEWSLETTER

We distribute news, travel tips and special offers to 85.000+ people
who have actively subscribed to our newsletter which is available in
three different languages (Danish, English and German).

You have the chance to make your product particularly visible to this

highly motivated segment by purchasing an advertisement in the
newsletter.

Does this mail lock funny, Click here TELL A FRIEND

f& v

© THINGS TO DO ’:‘.

AUGUST 2014 § e Greudand




very well could welcome you with the words: “May we
suggest Pascal Bouchard Chablis Grand Cru Blanchot
2006 for the Halibut and Chéateau de Beaucastel
Chateauneuf-du-Pape Rouge 2007 for the Reindeer.”

Read more @

ADVERTISEMENT

CONTACT US

Do you have a question, want
to give some feedback or just
want to say hello? Go ahead,
don't be shy - we'd really love
to hear from you, so send us
an email:
newsletter@areeniand.com,
and we promise we'll send
you a reply!

PARTNERS

| e ~
iy EE ;
ey
BLUE ICE

Greenland

Tours

Read more @

DOG SLED RIDE FOR THE ADVENTUROUS!
Package tour: 8 days, flight incl. - from 18.495 dkk f 2481 €

Dog sled ride by the UNESCO site llulissat lcefiord combined
with llulissat and Kangerlussuag's town and cultural life.

£

greenland g
travel
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NOW ALSO ADAPTED To

MOBILE PHONES AND TABLETS

RESPONSIVE PESIGN

The new greenland.com is developed as a responsive design

so that your advertisement will be presented in the best possible
manner, regardless of whether the user is visiting greenland.com
from his or her computer, tablet or smartphone.

COMTACT US




FILTER PACKAGE TOURS DASID ON SCASOM. ADVINTURL LOVIL OR CATLGORY,

ADVENTURE BREAKS FROM
CELAMID §-5 DAYS
5 Grl, Epeciions.

MT GUNNBAIORN, HIGHEST PEAK N
GREEHLAND
Ioslarcic Moutar Goide o

i iy 12 E00.50 £

ADVENTURE BREAKS FROM
CELAMID -5 DAYS
5. Grl, Bxpeciions From
i 3pE.00 €

DO0 SLEDDENG EXPEDITION THULE
Polar Trevel

CREENLAMD FROM SOUTH TO
HOATH

Crwariard Trawsl Firom

Lt 4 700,80 €

You oNLY PAY FOR TRAFFIC To YOUR
APVERT PAGE OR YOUR WEBSITE




NO OVERHEADS, FREE VIEWS
- ST PAY-PER-CLICK

There are no initial charges or fixed annual fees. You don’t pay

to have your advertisements shown on the website. The only
thing you pay for is when visitors choose to read more about your
particular special offer and click on your advertisement,

or if, having read more on your advert page at greenland.com,
they choose to click through to your own website to buy your
product or read more about it.
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PRACTICAL
TRAVEL INFO

WHEM T3 EXPERIENCE

F M A Ll 4 ) & =] “ o

THE BEST SEASDH FOR HAY ARG

July im partcular but June and August are also pesfect months for a bRp @ & sea kayak in the fantastic
waliers whene the icebergs floal by on a blue background During Bhese summer months. the weather is
wsually nice and there is amgle light from abowve

WHERE TO EXPERENCE ADNENTURE LEVEL
Herg, you can explone where in Greenland you can The lenglhs of the trips vary from a few hours bo
g0 kayaking and locate specific tours and providers  sevveral days. ln any case, this kind of kayaking is
of eyl kours only for experienced practitionars. The water is
frigid and you will need to master calancing
completety

-.k EXFLOHE THE MAR

BUPGET CEILING ENSURES

You STAY WITHIN YOUR BUPGET

A quarterly budget ceiling is set up which means that you maintain
control of your costs. In other words, you’ll never have to pay more
than the budget ceiling per quarter. If you hit this ceiling, any clicks

over and above this limit will be free of charge. The ceiling depends
on how many advertisements you have.

You cannot purchase more than a total of 20 advertisements on

the site (which can be freely chosen between the three language
versions — Danish, German and English).
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STATISTICS &
POCUMENTATION



TARGET GROUPS

& SEGMENTATION

GREENLAND TOURISM STATISTICS
Identifying Greenland’s tourist segments, their areas of interest as
well as their level of interactions.

Greenland Tourism Statistics

Howa it -

Tourists in Greenland
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TOURISM STATISTICS

TOURISMSTAT.GL

— will provide you with national and regional tourism trend analysis.
You can also find all statistics on tourism in Greenland as well as
qualitative descriptions of Greenlands tourists.
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CONTACTS



CONTACTS

42

If you have questions or wish to receive more specific information about Greenland
as a travel destination, please contact:

LYKKE GEISLER YAKABOYLU

Senior Consultant — Relationship Management (Int)
Direct phone: +45 32 83 38 87

Cell phone: +45 29 37 22 88

Email: lykke@greenland.com

If you have questions or wish to advertise on greenland.com, in the
newsletter or want to be admitted onto the list to receive leads, please contact:

IDRISSIA Y. THESTRUP
Consultant — Marketing, Press & PR
Direct phone: +299 34 28 29

Cell phone: +299 56 02 31

E-mail: advertising@greenland.com

AVIAJA LYBERTH

Consultant — eMarketing & Project support
Direct phone: +299 34 28 38

Cell phone: +299 56 23 42

E-mail: advertising@greenland.com

For Press & News matters, please contact:

MALIK MILFELDT

Press Officer

Direct phone: +45 32 83 38 81
Cell phone: +45 31 75 38 67
E-mail: malik@greenland.com
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