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1. Why China? The Chinese travel market
2. Perceptions of Chinese travelers & “A short trip to China”
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3. Chinese travellers and language skills
4. Chinese habits and culture
5. Chinese travelers' perceptions of Greenland

BREAK (10 mins.)

6. Do’s and don’ts

7. Shopping, gifts & superstition
8. Q&A
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Hvorfor Kina? Det kinesiske rejsemarked

Opfattelser af kinesiske rejsende og "En kort tur til Kina”
De kinesiske rejsende og deres sprogkundskaber

Kinesiske vaner og kultur

P1ogs BYY

De Kinesiske rejsendes opfattelse af Grgnland

PAUSE (10 min.)

6. Do’s and don’ts

7. Shopping, gaver og overtro
8. Q&A



Digital marketing
Social media (Weibo, WeChat, Mini-Program)
Websites
Display, outdoor, etc.

Influencers
Press trips

Fam trips
Culture courses
Miscellaneous










200 MILLION OUTBOUND TRAVELS
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Source: NBS & Chinese National Tourism Administration and Ministry of public security of PRC
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« Chinese: 218.879

« Total: 7.7 mio. (14 mio. w. DK)
« 28%
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Source: Statistics Denmark

Overnatninger efter omrade, overnatningsform, periode, gastens
nationalitet og tid

Region Hovedstaden
Alle typer
Hele dret
| alt
Verden udenfor Danmark
Tyskland
USA
Kina
Ar til dato
| alt
Verden udenfor Danmark
Tyskland
USA

Januar

| alt

Verden udenfor Danmark
Tyskland

USA

Kina

Februar

| alt

Verden udenfor Danmark
Tyskland

USA

Marts

| alt

Verden udenfor Danmark
Tyskland

USA

Kina

Enhed : Antal

2018

13 248 682
T 456 795
1265572

695 999
182 758

8 334 267
4770723
598 241
507 828
124 620

579 218
327028
29210
23237
6673

587 849
323 231
31 257
21 731

757 413
430511
46 679
346 700
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2019

14 046 950
7 683278
1390 865

741132
218 879

8827524
4 8472 032
635 485
537 605
154 872

620 994
333070
28 355
24 654
9 470

611 404
326 571
29028
23 634
10 805

772553

412 567
40 581
35 381
10

2020

7022068
2133524
T26 666
101 915
21 584

4 204 648
1387 391
278 361
85070
19 479

637 586
343 324
3307
28 283
11672

648 244
351 805
34 563
29 045

282 328
127 521
15379
11336

2021

4 450028
1108 219
278113
68 747

154 503
32175
3970
2296
813

188 024
45116
5402

b 548

221 549
42 024
4837
2291
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2017 1,06 billion

2030 1.4 billion

- 200 400 600 800 1.000 1.200 1.400 1.600 1.800 2.000 MILLION OUTBOUND TRAVELS

Source: Lee, U.K., 2017. International Tourism Advertisements on Social Media: Impact of Argument Quality and Source. Sustainability, 9(9), p.1537



Chinese travellers overall 28%

Post-90's 35%
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ource: Chinavia Survey of Chinese Visitors to Scandinavia, 2012 & 2014
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Mot Watar Instruction
| First Pross Unlock, then
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Inexperienced

Bought pre-packaged tours
Travelled in large groups
Followed tight schedules

Spent little on
accommodation

Spent most on shopping




Increasingly sophisticated

Require ever more exciting
experiences

Seek novel and untouched
destinations

Travel in smaller groups or on their own
Decide where to go a what time




18% FITs 449 FITs 49% FITs 3% FITs
INn 2012 in 2014 N 2016 iNn 2019

Source: Chinavia Survey of Chinese Visitors to Copenhagen, 2012, 2014, 2016 and 2019



/0% have been to Europe before (vs. 55% of groups, 2019)
Spend more time In each destination

Spend more money

Visit more attractions at the desfination

Wish to immerse themselves in the local lifestyle and learn
more about other ways of living

S e

=> Much less of the ‘4 countries in 1 trip’ tours
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Global average

Copenhagen

0% 10% 20% 30% 40% 50% 60%

Source: Chinavia survey of Chinese visitors 2019 & WTCF Market Research Report on Chinese Outbound Tourist (City) Consumption 2017-2018
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Very High Proficiency High Proficiency Moderate Proficiency Low Proficiency Very Low Proficiency

15 Hungary 51.86 | 30 Costa Rica 57 Iruguay 5408 47 C 5010 70

16 Romania 31.3¢€ 31 France 57.2¢ : 48 Russis 5214 I 0 50 71

17 S 3 61.30 49 1 5213 donesia 72 Maslc

18 K = 31 ) China 5563 hile 5 S50 Albanic 5199 gua ] 73 Ve

19 Sw 50.23 . ) 51 Bolivia 5 Ethic 9 € 74

20 4 Spair ‘ nics ol : S22y ) 3£ 75

21 Lithuania tal) 31 ! 53 Japan 515 5 4¢ 76 M

22 Greece 59.87 L {orea 55.0¢ tamals 5250 54 Pakistar 514 Nepa 491 77
23 C public 5930 : 5438 55 Bahrair 50.92 Mexico QC 78 Sr
24 & 56 C gia ! Co 48.75 79
26 NV

27 A
28 E
29 Nigeria

Source: EF English Proficiency Index
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A few things you'll love
about about Pin Pin
Chinese-English Dictionary
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Ma ma gi ma ma man ma ma ma ma



Xiongmdado



Hello {R%F  [nihao]
Thank you 18T  [xiéxie]
Goodbye BB  [zdijian]






« 55% use smartphones

¢« 802 million internet users

e« 98% access the infernet

from their mobiles

buy services and goods
order taxis and food

make doctors' appointments
unlock bikes

rent cars

pay your electricity bills

plan your trips

and almost everything else
of your daily life...



Before

Inspiration

lelglgligle

Booking

While traveling

Sharing of fravel moments

=> |t all takes place online on the mobile phone!
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Biggest social media platform in China

90% of Chinese professionals prefer WeChat for work
communications (instead of emails)

98% of 50-80-year-old smartphone users in China use WeChat
60% of the users open the app more than 10 times a day
21% of them do so more than 50 times a day!



v No useless waiting fime

v No paper menu

v Everyone can add to the order
v No cash or change

v Faster in and out
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« 65% of Chinese tourists have already
used mobile payment while fraveling
oversedas

« 91% said they were more likely to buy
from a merchant if they supported
Chinese mobile payment services







b= BHIETAI R
The fantasy world of Greenland

BERRL S S tE
The End of the World and the Cold Wonderland

=5 HRERAAIARKE S

Greenland, the world'’s largest mysterious frozen island

IE=5REE FILHOT a5 XTHIE

Greenland'’s dazzling green aurora borealis - beauty from outer space

SIER=N—ERIFES EREGE R

Explore the wild outdoors with Greenlanders and enjoy the ultimate cool fun

N3 B HEBREE s
A pure world - watching the blue and white Kulusuk

REIKEZ IR Tl ki E

Exploring the Arctic Ice and Snow - Visit "Iceberg Town “ Greenland in person

BHEAFZAT—TE NG, BYTE AR

A hidden island in Denmark, it is definitely a great place for lung washing

ERE—ASEE=5, HAHIARXTESIELL

Greenland, the largest island in the world, has unparalleled magnificent Arctic scenery
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‘A lot of complicated literature has been created around the
concept of *having face” or “losing face™ in East Asian cultures.

In fact it Is quite simple:

Avoid any action that might make the Chinese visitor feel bad in
front of other people.

This includes contradicting the person, openly criticizing or
making jokes about the person or putting the visitor in situations
that are difficult to handle and might make them look bad.”

Source: chinatouriststar
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Mived greon salad | {hound Sland, ranch, caesar)  Mexican taco salod (beef or pork)

20 g

BEsS30

Inswd Nutrpem
KI%IS60

Socets

TSR CFRM)$100

CAd brant we3 groued oeat
1 300h g pot|
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Beof and vogetabie soup _ Chof's chicien onion soup
$120

SEON - W NN flhijnnfmnﬁunam~"
| HBE - R - d &

SHERE HELLERSE/ SHEINE

Abslone mushiroom cream soup Clam chowder | Abalone mushroom soup in & sour
$120 dough bow!

$180 P LLLCLLE
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CHAMENRABRNN SRS -
5, ANNUEREARSQR TN -
CEERERTIRARXY -

FEXRAPPETIZERS
CEEEL D $100/8140 CECRETR) si00

French fries /Chosse fries Chili baans w/cheose and onion

(b330 $190(437) ERN- ]5) $320

Texss Aot wings $370(83%)

CNEAR MR - R S LR TR - AR -
'- ﬁ"l"! BT -REAMY - L MELZRONNAMOER -

Ltulsdt 17 8260 REr ) $230

Fish and chigs. = Fried calamari widipping sivce

U manannsnsne . ;"owmummwn-
| WRUIEIER - IAATRNNE - L MOEER - AR -

SaENEKHEESN f sl b $380

Mencan nachas wichoese $90 Seafood plint
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Source: World Tourism Organization



OVERSEAS TRAVEL EXPENSES BY NON-CHINESE TOURISTS (TOP 3) OVERSEAS TRAVEL EXPENSES BY CHINESE TOURISTS (TOP 3)

Source: Nielsen, 2017
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Sightseeing

Shopping

Recreation and
entertainment

Business

Visiting family/
friends

e
a ;

Sightseeing

Recreation and
entertainment

Shopping

Visiting family/
friends

Business

Source: Chinese Traveler Survey, Nov. 2018, Mar. 2017 and Dec. 2015
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Sightseeing

Recreation and
entertainment

Shopping

Visiting family/
friends

Business
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Car rental Public
transportation

Source: The Chinese Traveler fo Copenhagen, 2019

Restaurants & Accommodation Food & drinks Activities &
cafes attractions

Poor value for money Good value for money

Jewellery &
watches



HAD MADE SHOPPING WENT SHOPPING FOR

PLANS BEFORE TRIP LOCAL DESIGN

WENT SHOPPING ACCOUNT FOR ... OF
FOR SOUVENIRS TOTAL TAX FREE SALES

Source: Chinavia Survey of Chinese Visitors to Scandinavia, 2016



Top 3 factors affecting tourists’ shopping habits

60%
40%
20%

0%

60%
40%
20%

0%

Non-Chinese Tourists

10

Price

Chinese Tourists

Travel budget

Product
quality

101

Discounts

Payment
method

Price
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1900
1912
1924
1936
1948
1960
1972
1984
1996
2008
2020
2032
2044

OX

1901

1913

1925
1937
1949
1961

1973
1985
1997
2009
2021
2033
2045

HARE

1903
1915
1927
1939
1951
1963
1975
1987
1999
2011
2023
2035
2047

DRAGON

1904
1916
1928
1940
1952
1964
1976
1988
2000
2012
2024
2036
2048

SNAKE HORSE

& S SM

1905
1917

1929
1941

1953

1965
1977
1989
2001
2013
2025
2037
2049

1906
1918
1930
1942
1954
1966
1978
1990
2002
2014
2026
2038
2050

RAM
e
1907

1919

1931
1943
1955
1967
1979

1991
2003
2015
2027
2039
2051

MONKEY

e

1908
1920
1932
1944
1956
1968
1980
1992
2004
2016
2028
2040
2052

ROOSTER

2

1909
1921
1933
1945
1957
1969
1981
1993
2005
2017
2029
2041
2053

2020
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Gift gaffe: UK minister accidentally hands ‘death omen’ to
Taiwan mayor

Taipei mayor Ko Wen-je {Reuters / Pichi Chuang)

SRR

Britain's minister of state for transport accidentally presented the (Tags
mayor of Taipei with a gift which represents an omen of Asia Politics Trade UK
impending death in Chinese culture.

Baroness Kramer did not realize that when given as a gift, a clock or watch can symbolize the end of
relationships or time running out for the recipient.

Source: www.rt.com






I'm too embarr d! Police launched the initiative to try and stop people from jaywalking in the busy city
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DIOR

Dior Rouge Lip Stick N° 888
Strong Matte

Color Description: No. 0888 - City Price: BKK285:68 ?
Strong Matte

Size: 3.5 DKKZZS.OO

Unit: g Save DKK57.00 vs. City Price
Country of origin: FR Price guarantee

Guidance: After using a Lip Liner,
apply lipstick directly or with a
brush.

Kind: Lipstick

Product Series: Rouge Dior

1 + Add to basket

© You can earn 228 points as a member of CPH Advantage
wmms Read more
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Scandic

Dear Guest,
Welcome to Copenhagen!

We warmly welcome you to Scandic Falkoner and hope that you will
have a pleasant stay with us. If you need anything during your stay,
please do not hesitate to contact us in the reception or by dialing 001.

If yvou are interested in our advice regarding attractions, shops.
restaurants, cafés, bars, parks, strolling or running routes etc., we are
here to help as well.

We wish you a wonderful stay in Copenhagen and lock forward to
welcoming you again in the future.

Sincerely,

Katrine Sarensen

Customer service manager
Scandic Falkoner

BEEA
W= Copenhagen!
BHFHEERE Scandic Falkoner S8R, FHELIS0SERES, BIEEEN

BRINEEE, SEE MBEEENEE, WElERESTRa TIEARSEE
FTERANABES #ek 001,

PRSI MEEEAGMENES, E7. s, WEE, B A6,
BFEilRIRAES, LN RIS &,

FUBEIE Copenhagen BT —RRSSiitss, HEHSEE IR

i,

Katrine Sarensen
Customer service manager
Scandic Falkoner

«00®P0an.

We offer our guests the following amenities & services

BANRHLITRESRS

City Map

Electric adapters
Kettle

Coffee

Tea

Instant noodles
Extra glasses/mugs
Toiletries

Slippers

Iron & ironing board
Baby cot

TV remote

Alr condifioner remote

Room service menu

Bicycle Rental

R
iRk
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BTSN R
BEMR
izt 23
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* Llearn about Chinese culture to better understand them and
to avoid cultural misunderstandings

* Provide important and practical information (e.g. signage) in
simplified Chinese — and other languages

* Inform about Greenlandic culture and do's & don'’ts
« Consider Chinese mobile payment solutions
 Manage expectations

« Getfeedback and learn from it
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Yo Loer om kinesisk kultur for bedre at forstd de rejsende og
undgd kulturelle misforstdelser.

- Giv vigtige og praktiske oplysninger (f.eks. skilthing) pd kinesisk
— 0Qg andre sprog.

* Informer om grgnlandsk kultur og "do’s & don’ts”
« Overvejkinesiske mobile betalingslasninger

« Afstem forventningerne

- FA& feedback og lcer af det



Increased search for Lung Wash Tours
Related to China’s pollution problems

Ctrip report shows that ‘air pollution
avoidance tourism’ has become @
winter tourism must-do in recent years

Lung wash destinations include
Canada, Switzerland, Antarctica and
Estonia, Iceland and Greenland

(s 155

HH BE FhRAE EANS BRE/GIFR RERER BROR KER

RIVEL, 2RBTENES

BEPEL, (ITHRFMERE FITHE, SEREMNXLZE, SEFREBNPEERNER.

Title: Estonia, the cleanest air in the world
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THATIS AN

Y.
EXCELLENT QUESTION
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Pssst... It's
pronounced
xie xié

~\




