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1. Why China? The Chinese travel market

2. Perceptions of Chinese travelers & “A short trip to China”

3. Chinese travellers and language skills

4. Chinese habits and culture

5. Chinese travelers' perceptions of Greenland

BREAK (10 mins.)

6. Do’s and don’ts

7. Shopping, gifts & superstition

8. Q&A



1. Hvorfor Kina? Det kinesiske rejsemarked

2. Opfattelser af kinesiske rejsende og "En kort tur til Kina”

3. De kinesiske rejsende og deres sprogkundskaber

4. Kinesiske vaner og kultur

5. De Kinesiske rejsendes opfattelse af Grønland

PAUSE (10 min.)

6. Do’s and don’ts

7. Shopping, gaver og overtro

8. Q&A



• Digital marketing

• Social media (Weibo, WeChat, Mini-Program)

• Websites

• Display, outdoor, etc.

• Influencers

• Press trips

• Fam trips

• Culture courses

• Miscellaneous
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2019

• Chinese: 218.879

• Total: 7.7 mio. (14 mio. w. DK)

• 2.8 % 
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Post-90's

Chinese travellers overall 28%

35%







BEST OF COPENHAGEN
-IFØLGE 271 KINESISKE TURISTER



WORST OF COPENHAGEN
- IFØLGE 271 KINESISKE TURISTER





”服务人员态度恶劣，服务态度较差”

”极个别人不太尊重中国人”

”会讲中文的服务太少”

Source: Chinavia Survey of Chinese Visitors to Scandinavia, 2012 & 2014

The staff had a bad attitude and the service was horrible

Some people didn’t seem to respect the Chinese

Not enough service personnel speaks Chinese













































Bread and jam





1987 VS. 2014SHANGHAI



1987 VS. 2014SHANGHAI



1. Inexperienced

2. Bought pre-packaged tours

3. Travelled in large groups

4. Followed tight schedules

5. Spent little on 

accommodation

6. Spent most on shopping



1. Increasingly sophisticated

2. Require ever more exciting 

experiences

3. Seek novel and untouched

destinations

4. Travel in smaller groups or on their own

5. Decide where to go a what time



Source: Chinavia Survey of Chinese Visitors to Copenhagen, 2012, 2014, 2016 and 2019

18% FITs
in 2012

44% FITs
in 2014

49% FITs
in 2016

63% FITs
in 2019



1. 70% have been to Europe before (vs. 55% of groups, 2019)

2. Spend more time in each destination

3. Spend more money 

4. Visit more attractions at the destination

5. Wish to immerse themselves in the local lifestyle and learn 

more about other ways of living

=> Much less of the ‘4 countries in 1 trip’ tours



Source: Chinavia survey of Chinese visitors 2019 & WTCF Market Research Report on Chinese Outbound Tourist (City) Consumption 2017-2018
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Source: EF English Proficiency Index
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mā má mă mà ma

妈 麻 马 骂 吗



妈妈骑马 马慢 妈妈骂马
Mā mā qí mǎ mǎ màn mā mā mà mǎ



熊猫
Xióngmāo

胸毛
Xiōngmáo



Hello 你好 [ní hăo]

Thank you 谢谢 [xièxie]

Goodbye 再见 [zàijiàn]





• 55% use smartphones 

• 802 million internet users

• 98% access the internet 

from their mobiles

• buy services and goods

• order taxis and food

• make doctors' appointments

• unlock bikes 

• rent cars

• pay your electricity bills 

• plan your trips

• and almost everything else

of your daily life...



• Before

• Inspiration

• Planning

• Booking

• While traveling

• Sharing of travel moments 

• => It all takes place online on the mobile phone!



• Biggest social media platform in China

• 90% of Chinese professionals prefer WeChat for work 

communications (instead of emails)

• 98% of 50-80-year-old smartphone users in China use WeChat

• 60% of the users open the app more than 10 times a day

• 21% of them do so more than 50 times a day!



✓ No useless waiting time

✓ No paper menu

✓ Everyone can add to the order

✓ No cash or change

✓ Faster in and out
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• 65% of Chinese tourists have already 

used mobile payment while traveling 

overseas

• 91% said they were more likely to buy 

from a merchant if they supported 

Chinese mobile payment services





格陵兰岛的奇幻世界
The fantasy world of Greenland

世界尽头与冷酷仙境
The End of the World and the Cold Wonderland

格陵兰岛 世界最大的神秘冰封岛
Greenland, the world's largest mysterious frozen island

格陵兰绿色炫目北极光 来自外太空的美
Greenland's dazzling green aurora borealis - beauty from outer space

与格陵兰人一起畅游野外 享受极致清凉乐趣
Explore the wild outdoors with Greenlanders and enjoy the ultimate cool fun

人间净地 静观蓝白色的库鲁苏克
A pure world - watching the blue and white Kulusuk

探索北极冰雪之旅 亲临“冰山小镇”格陵兰
Exploring the Arctic Ice and Snow - Visit "Iceberg Town“ Greenland in person

藏在丹麦的一个隐世小岛，绝对是洗肺胜地
A hidden island in Denmark, it is definitely a great place for lung washing

世界第一大岛格陵兰岛，壮丽的北极风光无与伦比
Greenland, the largest island in the world, has unparalleled magnificent Arctic scenery







“A lot of complicated literature has been created around the 

concept of “having face” or “losing face” in East Asian cultures. 

In fact it is quite simple: 

Avoid any action that might make the Chinese visitor feel bad in 

front of other people. 

This includes contradicting the person, openly criticizing or 

making jokes about the person or putting the visitor in situations 

that are difficult to handle and might make them look bad.”

Source: chinatouriststar
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Source: World Tourism Organization
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Source: Nielsen, 2017



Source: Chinese Traveler Survey, Nov. 2018, Mar. 2017 and Dec. 2015





Source: The Chinese Traveler to Copenhagen, 2019

0

10

20

30

40

50

60

70

Car rental Public

transportation

Restaurants &

cafes

Accommodation Food & drinks Activities &

attractions

Jewellery &

watches

Poor value for money Good value for money



57%
WENT SHOPPING FOR 
LOCAL DESIGN

67%
WENT SHOPPING 
FOR SOUVENIRS

25%
HAD MADE SHOPPING 
PLANS BEFORE TRIP

47%
ACCOUNT FOR … OF
TOTAL TAX FREE SALES

Source: Chinavia Survey of Chinese Visitors to Scandinavia, 2016



Top 3 factors affecting tourists’ shopping habits
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Source: www.rt.com
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• Learn about Chinese culture to better understand them and 

to avoid cultural misunderstandings

• Provide important and practical information (e.g. signage) in 

simplified Chinese – and other languages

• Inform about Greenlandic culture and do’s & don’ts

• Consider Chinese mobile payment solutions

• Manage expectations

• Get feedback and learn from it



• Lær om kinesisk kultur for bedre at forstå de rejsende og 

undgå kulturelle misforståelser.

• Giv vigtige og praktiske oplysninger (f.eks. skiltning) på kinesisk 

– og andre sprog.

• Informer om grønlandsk kultur og ”do’s & don’ts” 

• Overvej kinesiske mobile betalingsløsninger

• Afstem forventningerne

• Få feedback og lær af det



• Increased search for Lung Wash Tours

• Related to China’s pollution problems

• Ctrip report shows that ‘air pollution 

avoidance tourism’ has become a 

winter tourism must-do in recent years

• Lung wash destinations include 

Canada, Switzerland, Antarctica and 

Estonia, Iceland and Greenland

Title: Estonia, the cleanest air in the world











Pssst… It’s

pronounced

xiè xiè


